
Never forget the details. Walt Disney 

spent time looking at the details. For ex-

ample, he saw that benches were painted, 

that the music fit the time of day, that 

trash cans were placed every twenty feet, 

and that flowers for the Mickey Mouse 

head were replaced daily. The details are 

what paint the big picture and give it life. 

Live in the future tense. Tomorrow land 

quickly becomes today. Change must al-

ways take place. A difference is usually 

better. Even if it is not, there is still a cer-

tain amount of relief. 

Communicate the vision to others. You 

have to be able to communicate your vi-

sion. This was very important for Walt 

Disney because Disney died before Dis-

ney World was ever completed. Other 

people had to complete it without him. 

However, he had communicated the vi-

sion so well that they knew exactly where 

Cinderella's castle went. 

Let your people know how important 

they are. In underground Disney World 

where all the work is taking place, the 

carpet is red. Disney wanted the employ-

ees to know that they get the red carpet 

treatment because they are the people that 

make Disney World successful. They 

don't refer to the employees in adminis-

(Continued on page 5) 

Mickey Mouse Motivates 

by Charles Lowery 

God told His children that they should 

plunder the Egyptians by taking what 

they needed to be successful on their 

journey. As a psychologist, I have used 

that principle - take from the secular to 

use for the spiritual - as long as it does 

not violate biblical authority, commands, 

or principle. I have had the privilege of 

visiting one of America's most successful 

enterprises, and I was able to look behind 

the magic curtain and travel underground 

to Mickey's domain inside the amazing 

"Wonderful World" of Walt Disney in 

Orlando, Florida. 

Behind the magic, the sparkle, all the 

fantasy, all the fireworks, adventure, and 

discovery is one of the most impressive 

showcases of management you will ever 

see run by a mouse. I learned many valu-

able management principles from Mickey 

Mouse and his entire cast. This Mickey 

Mouse operation is more that flash and 

pixie dust. Here's the magic in a nutshell 

that this "dumbo" learned. 

You must see the big picture. Walt Dis-

ney saw Disney World. He knew exactly 

where everything was going to be even 

while looking at nothing but orange trees. 

When you can see the big picture, all the 

little problems can't irritate you or stop 

you because you know you are headed 

for something bigger and better. 

Spiritual  
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Grandma's Butter and Bible  

Written by Nick Holloway.   This article is courtesy of Mature Living. 

Grandma died several years ago at the age of 89. Her en-

tire life was spent at her birthplace in the mountains of 

western North Carolina. She led a quiet life, never head-

ing a large company or becoming the president of a uni-

versity. Yet, I can't imagine what my life would be like 

now if I had not had the opportunity to witness hers. 

One quality Grandma demonstrated to me was persever-

ance. When I was a child, I often watched her produce 

beautiful, yellow butter from a small amount of pure, 

white milk. As she rocked in her cane-strung chair, her 

hand rhythmically moved up and down with the churn 

handle. Sometimes the butter developed quickly, but on 

other occasions she had to churn for what seemed like 

hours. She never complained about spending her time 

churning the butter and bringing it to just the right consis-

tency.  

Grandma also taught me the importance of being pre-

pared. Before she started making the butter, she meticu-

lously gathered her tools ð her churn, the wooden churn 

handle, and the paddle that moved the foam about until it 

turned to butter. Another necessary tool for Grandma was 

her rocking chair. And without question, her favorite tool 

was her Bible. 

As Grandma churned, she rocked back and forth, main-

taining a steady motion between churning and rocking. 

While her hand guided the churn handle, she read her Bi-

ble and memorized Scripture passages. 

As I played nearby, she read verses aloud to me and had 

me repeat them back to her. Although I didn't realize what 

she was doing at the time, she was actually helping me to 

memorize Scriptures that would impact my life. 

We no longer get our butter through the time-consuming 

and labor-intensive method of churning. We simply go to 

the grocery store and buy as much as we need. So what 

methods do we modern grandparents employ to teach our 

grandchildren? Or are we too busy to teach them? 

In our waning days, we need to plant seeds in the children 

whose lives we have the opportunity to influence, just as 

my grandmother did in me. So as we go about the busi-

ness of our daily lives, let's look for opportunities to 

model godly qualities and to teach children life-sustaining 

passages that will be valuable to them throughout their 

lives. 

Nick Holloway is an accountant from Irving, Texas. 

http://www.lifeway.com/common/clickthru/0,1603,Link%253D212832,00.html?X=/lwc/article_main_page/0%2C1703%2CA%253D159904%2526M%253D200007%2C00.html
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trative terms or by hierarchy. It is simply "front stage" 

and "back stage." The show must go on, and it takes eve-

ryone to make it spectacular. 

Language is important. Speak positively whenever pos-

sible. Disney World doesn't have problems; they have 

challenges. They are not burned out; they are looking for 

new opportunities. When there needs to be a behavior 

correction, they call it a coaching opportunity. 

Always be enthusiastic. You can't accomplish anything 

great without enthusiasm. The difference between a gey-

ser and a mud puddle is enthusiasm. 

Feel deeply about your subject. Walt Disney had pas-

sion. Disney World looks for people who have fire in 

their belly, people who have a passion for something. 

Never change who you are. Disney strives to make the 

guests' visit excellent, but they will never do something 

that compromises what they believe they are about. For 

example, Mickey Mouse is never seen in two places at the 

same time or they might risk someone not believing in 

Mickey Mouse. If there is one thing that Disney World is 

not going to compromise, it is Mickey Mouse. 

Hire people who like people. Most of us hire people 

thinking we can train and change them. However, most of 

the time that is not the case. You can teach skills and pol-

(Continued from page 1) 

Join us for    

VISITATION  

SUNDAY  

May 21st  

at 2:00 p.m.  

Thank you for your help! Approxi-

mately 1800 jugs collected as of 

04/30/06.  We still need 200 by 

May 15th to build our igloo.  

 

Reminder ñplease make sure the jugs are 

clean when you drop them off.  

icy but you can't teach personality. 

Disney World strives to understand the people for whom 

they provide service. The bottom line of Disney World's 

success is understanding people's stories - stories about 

things people do, things people say, and the lives people 

live. Disney says that success is recorded by relationships 

with people. To establish a good relationship with people 

is to understand their story. 

Disney World puts its people through a management 

training program that consists mostly of story telling. 

They tell stories about the people who epitomize their 

guests. For example, consider the trainee who will be in 

charge of Dumbo the Flying Elephant. They not only train 

him how to operate the machine but also about the people 

who will ride it. They tell him about the little boy who has 

leukemia and is going to die and his last wish is to ride 

Dumbo the Flying Elephant. Now, when the operator sees 

a little kid in line, he doesn't think about operating the 

ride, he thinks about the little kid with leukemia whose 

dream was to ride Dumbo the Flying Elephant. The secret 

to Disney World is not the theme park's methodological 

and mechanical underworld. The secret is the people and 

their spirit that considers Disney World's mission impor-

tant. 

Our success lies in stories as well. People learn from sto-

ries because illustration is more powerful than instruction. 

That is why the testimonial services of yesteryear were 

meaningful. I still remember parts of personal testimonies 

that I heard as a child. Let's take the greatest story ever 

told and put some magic into it. If Disney can do it for a 

Mouse, surely we can do it for the Master. 

Charles Lowery, Ph.D., is founder and president of LIFE, Inc. and is in a full-
time speaking ministry. You may contact LIFE, Inc. at 903-881-9422 or 

www.charleslowery.com. 
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Birthdays and  Anniversaries  

     

     

     

     

     

     

     

     

     

     

     
If your birth date or anniversary do not appear on this list, or if the date associated with your name is incorrect,  

please let the church office know as soon as possible so that the problem can be fixed. 
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Shoeboxes (regular or plastic) 
We need to collect at least 35! 

Please place in the box in the foyer! 
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890 Senior Avenue 

Vienna, IL  62995  

Phone:  618-658-5581 

www.fellowshipbaptistvienna.com  

Fel lowship Bapt ist  

Church 

Services 
 

    Sunday School          9:30 a.m. Sunday 

    Worship Service        10:30 a.m. Sunday 

    Evening Service         6:00 p.m. Sunday 

    Bible Study     7:00 p.m. Wednesday 

We love in the light of His love 

Disclaimer:  Glad Tidings often contains items found on the internet.  These items are used in good faith with no known copyright violations.  This publication is 

intended for use by the Fellowship Baptist Church body with an approximate distribution of 65 copies a month. 

www.fellowshipbaptistvienna.com 
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